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Captivate is an elite group of award-winning digital storytellers who reach an audience of discerning 30-plus UK
travellers.

Through words, photographs, and video, our work appeals to travellers seeking new destinations and unusual takes on
places they’ve visited before. The quality of our content also reflects the style and comfort in which our readers travel.
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The impact of our work goes;’fw‘eﬂ b'eyond’the number of followers we have on social media.
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But for the record nearIy Oné mllllon people foIIow Captlvate members, giving us a reach of several million on
social medla platforms’?ncl,uding Facebook Twitter, YouTube ~61mgle+: Pinterest, and Instagram. We also attract
more than 450, OQD uque V|S|tors to ouf sites each moasth =
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However we. I|ke toga,uge‘our influence in more than JU§t numbers engagement is one o‘f our measures of a

successful campaug& as are booklngs Our readers regularly follow our recommendatlons purchasing all manner of
travel product§ as a result A € '

‘a‘.
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We have created campaigns that captivate people in a huge range of products and in destinations al
world. Our campaign services include:

Developing concepts and managing campaigns
Blogger outreach and provision
Editorial content production [/
Social media marketing campaigns
Video production

E-book production ’
App development
Training and seminars A
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But it doesn’t end there. Captivate members are PR, marketing, video production, photography, web design, and
SEO profession’als a}nd can work with you to meet your marketing needs.
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http://www.captivatedigitalmedia.com/what-we-do/captivate-ebooks/
http://www.captivatedigitalmedia.com/headwater-holidays-30activedays-video/










Telephone Terry: +44 (0)1536 ol
Terry: terry@captivatedigitalmedia.com
Sarah: sarah@captivatedigitalmedia.com
Abi: abi@captivatedigitalmedia.com




